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VIDEO MARKETING 
IS A SMART BET

Marketers playing to win deal video marketing into their deck. 

It doesn’t mean you must be a high roller. In the era of self-publishing, you don’t need to have Super 

Bowl commercial budgets to achieve monumental success with video marketing. What do you need? 

Ace strategies    
This marketing brief is going to show you four of them.

1 Integration with marketing automation 

Automation is the ace that trumps 

them all. The integration of marketing 

automation and an online video platform 

gives you an advantage above all others.   

2 Data-driven lead nurturing 

Parlay your content with customer-

centric lead nurturing and your 

winnings are bound to increase. 

3 Interactive video 

Introduce interaction into the video 

experience and watch what happens. Viewers 

get more engaged. Sales and marketing 

gain all kinds of insights. Cha-ching.

4 Live video streaming 

The fourth and final ace makes your hand nearly 

impossible to beat. Up the ante with engaging 

live video before, during and after your events.
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 THE ACE OF SPADES

INTEGRATING MARKETING 
AUTOMATION

The player with marketing automation in their hand wins. It’s the 
ultimate ace card because it allows you to collect analytics, react 
strategically and turn data into results.

Research from the Aberdeen Group 

makes it abundantly clear how 

powerful this advantage is.

Progressive marketers now look beyond 

simple view counts. By integrating 

marketing automation platforms (MAP), 

they can now understand who is watching 

each video and how it contributes to 

their marketing and sales goals.

You gain deep insights into how prospects 

interact with the content throughout the 

buying journey and can extract meaningful 

conclusions regarding video’s impact on:

• Lead generation

• Pipeline development

• Closed revenue

Specifically, Aberdeen identifies 

three competencies MAP-enabled 

video marketers gain:

TRACKING
Performance data informs content 

development and usage.

• Interactions are tracked across multiple 

channels to optimize future campaigns

• Interactions are used for lead scoring 

LEAD GENERATION 
Analytics become integral to effective 

lead management for closing deals. 

MAP-enabled video users are:

• 3.8X more likely to connect specific 

lead sources to specific content assets

• 6.4X more likely to build buyer profiles 

based on content consumption

DISTRIBUTION
MAP-enabled video marketers have 

a significant advantage for creating 

systems to plan and publish content 

across social media and other channels.

WHILE COMPANIES ENJOY 
7.6% GROWTH WITH VIDEO 
MARKETING, THOSE INTEGRATING 
MARKETING AUTOMATION 
REALIZE 16.7% GROWTH, AN 
ADVANTAGE OF 119%.
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VIDEO MARKETING 
MEASURES THE BEST

Video is the ultimate medium for delivering meaningful marketing 
data because analytics for video is far superior to text-based content. 

With video, you know exactly what was 

consumed and can drill down to individual 

viewers to uncover who watched what, for 

how long and what they did afterward.

Companies can capitalize on 

deeper metrics to measure against 

the goals of their programs.

MACRO-LEVEL ANALYTICS:
• Total views

• Play rates

• Device types

• Referral sources

MICRO-LEVEL ANALYTICS:
• Engagement rates

• Time viewed
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 THE ACE OF DIAMONDS

DATA-DRIVEN LEAD 
NURTURING

Video is a proven lead-generation tool. Requiring a form-fill at the 
start of your video or a lead collection form at the end enables 
your company to capture leads. However, for savvy modern 
marketers, it’s merely the beginning. 

The marketers we discussed in the 

prior section — those integrating MAPs 

with their video marketing programs 

— are 95% more apt to use content in 

nurture-based marketing campaigns 

to improve purchase likelihood.

Taking the temperature of leads
Extract data from prospects’ video 

interaction and you get some golden 

analytics. You can identify the leads 

most likely to convert to customers.

You use video-viewing data to better 

score, segment, and qualify leads. By 

tracking the viewing activities of your 

prospects, you can gain better insight 

into the “temperature” of your leads to 

increase and accelerate conversion. 

A variety of metrics might be used to 

qualify leads, however engagement 

data is the best bet for revealing the 

prospect’s interest level. Useful examples 

of engagement metrics might include:

• Plays — Playing a video sent via 

email demonstrates interest

• Shares — The act of sharing a 

video may demonstrate interest

• Duration — How long an individual 

remains engaged with a video enables 

you to score leads accordingly

• Future actions — Viewers who 

continue to browse your site after 

watching a video show engagement.

70% OF MARKETERS USE 
VIDEO, BUT ONLY 10% USE 
IT TO IDENTIFY, SCORE, AND 
QUALIFY LEADS.

Source: Demand Metric
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Personalize the user experience
Video marketing and marketing automation can form a powerful tandem for 

creating personalized marketing experiences that generate high response rates. 

Armed with viewer data you might develop lead nurturing programs featuring:

• Personalized website experiences which provides viewers 

the most relevant content for their needs 

• Personalized email to deliver content

What’s more, sales and marketing gain a significant lead nurturing advantage 

because they can follow up not only with more video, but the right video. 

On a case-by-case basis, you can customize the video or make more targeted video selections 

to provide prospects with the most timely and topical content to meet their precise needs.  

By delivering timely content your team demonstrates a better understand of 

prospect’s pain points, and comes across as more caring and responsive. 
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 THE ACE OF CLUBS

INTERACTIVE VIDEO

Interactive video is clearly another ace.

Research performed by Demand 

Metric concludes interactive video is 

highly engaging. In fact, in a survey 

of 500+ marketers, 66% ranked 

interactive video more effective than 

webinars, email newsletters, case 

studies, in-person events and more. 

The study also found marketers that 

use interactive video extensively ranked 

“better conversion” and “more sales” 

as benefits much more often than 

light users of interactive video. 

What do we mean by “interactive video?” 

Each of the following qualifies. The video:

• Enables viewers to choose different paths

• Offers clickable buttons and/or banners

• Can be clicked anywhere to 

invoke related content

• Leads to a specific outcome based 

on the viewer’s input and feedback

Power users of interactive video gather 

valuable insights from the questions 

they ask viewers. As such, they can 

better understand customer needs, 

develop and refine specific personas, and 

conduct more effective lead scoring. 

IN THIS “AGE OF THE CUSTOMER,” ENGAGEMENT 
IS THE MOST SOUGHT-AFTER CHARACTERISTIC 
OF CUSTOMER-SUPPLIER RELATIONSHIPS.

Source: Demand Metric
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Get hyper-relevant
Greater relevance = greater conversion. 

You can achieve hyper-relevance by adding 

interactivity to your video content. 

Interactive video can guide users to better 

select products and services that fit their 

needs. Imagine a video that includes 

a sidebar where topical questions are 

presented throughout the video. The viewer 

learns what they do and don’t know about 

the topic. The outcome can be hyper-

enlightening because it’s personalized. 

Perhaps more powerful still, marketers 

and/or sales reps can follow up with 

even more relevant material. A trigger 

question (or questions) might produce 

answers to invoke a specific nurture 

stream or follow-up protocol. 

Perpetual improvement
While you’re creating content that’s uniquely 

relevant for your audience, you can also 

gather valuable insight for your marketing 

programs. Interactive video provides the 

ability to capture metrics and therefore 

learn exactly how each video, or your 

video programs at large, are performing. 

The value exchange is an important part 

of interactive video. Interacting with 

the video simultaneously enriches the 

user, through insight, and the content 

provider, through viewer data. 

Email Address

First Name

Last Name

Phone

KEEP WATCHING CONTACT ME

Want to see a hands-on demo?

Privacy Policy

5:56  /  5:56
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 THE ACE OF HEARTS

LIVE STREAMING

Live streaming video is hot and getting hotter. Why? Its time-
sensitive nature is highly engaging. Live video offers customers 
a front row seat and an invitation to promote the event with their 
followers on social media.

Live streaming also helps you maximize your 

reach after your event ends. By offering 

on-demand video your investment can 

pay dividends for months, or even years. 

Engage your audience 
before, during and after 
The most effective live stream events 

engage participants before, during, and after. 

BRANDED PRE-EVENT DESTINATION
• Promote your event early and often

• Feature a countdown clock and calendar

• Capture information about your audience

• Encourage social sharing 

through widgets

LIVE STREAM EVENT PAGE
• Deliver HD video optimized 

for all screen sizes

• Create a sense of community with 

widgets, including chat and Twitter

• Encourage interaction

POST-EVENT VIDEO ARCHIVE
• The event never ends on 

your post-event page

• Feature all videos and/or highlights 

• Continue lead capture tactics

WHEN PEOPLE VIEW ON-
DEMAND ONLINE VIDEOS THEY 
SPEND 2-3 MINUTES AVERAGE. 
VIEWING TIME INCREASES 
IMMENSELY WITH LIVE EVENTS. 



©2016 Brightcove, Inc. All Rights Reserved. 9

Live streaming is easier than you think
Manage events start-to-finish with Brightcove and create engaging 

video experiences that convert attendees into leads.

EQUIPMENT
You don’t need to be equipped like TV crews to begin live streaming. In fact, 

you don’t need any additional hardware. With just a camera, microphone, 

and laptop, you can use Brightcove Live to stream your event.

SOFTWARE
Brightcove Live offers a simple user interface, making it easy to launch a live 

event in a few clicks and browse live, queued, or archived footage. 

HOSTING
Give virtual attendees a sense of place — an online destination — with 

the Brightcove Gallery. The simple solution provides an all-in-one 

template for promoting and publishing live-streamed events. 
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CONCLUSION

DEAL YOURSELF SOME ACES

Video marketers are a no-nonsense group.  
They don’t just come to play. They aim to win.

Aberdeen Group research from 2015 offers the proof:

• 65% of video marketers are concerned with fueling multi-touch campaigns

• 85% aim to support lead generation and customer acquisition initiatives

• Best-in-class marketers are 35% more likely to use a video management/hosting platform

Going all in
Marketers are going all in with video marketing and stacking their decks with:

1 Integration of marketing automation and online video platforms

2 Data-driven lead nurturing

3 Interactive video

4 Live video streaming

Are you ready to get in the game? If you’re interested in implementing 

strategic video marketing initiatives efficiently, discuss the many 

benefits of online video platforms with a Brightcove expert.
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